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SMART TOURISM ADDS
CHARM TO CREATIVE

LANDSCAPE
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0 1 BES SUCCESSFULLY CO-
- ORGANIZED THE 3RD
FOCUS/* ;E ANNUAL CONFERENCE OF
CHINA TOURISM INDUSTRY
DEVELOPMENT
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Annual Conference of China Tourism Industry Development is hold by professional media and industry
association. With its industry influence and platforms advantage, it has unique perspective and
professional standard. The conference checks annual works, forecasts development trend, reviews
industry hotspots, publishes annual important events, promotes advanced models, leads industry
develop scientifically and builds up an annual, professional and high-end oriented platform to

tourism industry.
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Annual Conference of China Tourism Industry Development is hold by professional media and industry association. With its industry
influence and platforms advantage, it has unique perspective and professional standard. The conference checks annual works,
forecasts development trend, reviews industry hotspots, publishes annual important events, promotes advanced models, leads
industry develop scientifically and builds up an annual, professional and high-end oriented platform to tourism industry.
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DREAM OF BES, LANDSCAPE
OF MARKET: ANNUAL
MEETING OF BES IN 2014
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Annual meeting is a grand party of BESers. Colleagues from all branch institutes in China get together to review the past and to look

forward to the future.
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BES GUANYIN CULTURAL
TOURISM ZONE PROJECT IN
SUINING AWARDED “ITIA”
PRIZE
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“ITIA"is the only prize of China tourism investment industry. It is called the Oscar of China tourism investment industry. And the prize-
winners represent the highest achievements in China tourism investment industry in 2013.
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BEIJING BES SMART TOURISM
TECHNOLOGY CO.,LTD. HAS
BEEN FOUNDED
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The company has powerful abilities of system development and has three leading core technology management platforms. It can
quickly build smart tourism core modules to scenic regions and cities and help smart tourism to be actual application instead of

conceptual design.
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YEAR OF SMART TRAVEL LEADS

FEATU RES INTELLIGENCE CONSTRUCTION

OF CHINA TOURISM
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National Tourism Administration appointed the year of 2014 to be “Year of Smart Travel”. With
opportunities of smart tourism cities’ development and online tourism markets’ prosperity, the future of

China’s smart tourism is promising.
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National Tourism Administration appointed the year of 2014 to be “Year of Smart Travel”. With opportunities of smart tourism cities’
development and online tourism markets’ prosperity, the future of China’s smart tourism is promising.
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SMART TOURISM IN

OPINION WM = PERSPECTIVE OF TOURISM

INFORMATION
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Tourism’s intelligent development should be discussed in perspective of tourism information and should

realize the change from tourism information consumption to tourism information service.
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SMART TOURISM IN
PERSPECTIVE OF TOURISM

INFORMATION
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Tourism’s intelligent development should be discussed in perspective of tourism information and should
realize the change from tourism information consumption to tourism information service.
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THE SITUATION AND
PROBLEMS OF CHINA SMART
TOURISM DEVELOPMENT
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Until now, there are more than sixty cities proposed development plans of smart tourism. And lots of regions have preliminarily
finished the construction of smart tourism. Smart tourism has been the 2nd revolution of China’s tourism industry.
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04 SMART TOURISM:
WISDOM MAKES TOURISM

RESEARCH MORE FANTASTIC

BRI BEILIKFERY
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BES Tourism Research Institute
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The BES Tourism Research Institute is a professional institute within BES International

Consulting Group. Its main responsibilities are to conduct research on the leading national

and international trends and hot topics in tourism planning theory and practice; to gather

and report project achievements of BES International Consulting Group; to maintain an EFER, SHEXEPAREXEERE, SATMINEXKE 2 —FEANER,

international platform for linking China with the rest of world; and to advance tourism HERSXERFEDMZ L ES IR EZEN—DERER,

planning industry development. In recent years, 5A tourism attraction construction is very popular in china. 5A as a "famous brand" not only helps scenic spots to

promote itself, but also becomes an effective way to improve core competence and reputation of regional tourism brand.
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THE 2" REVOLUTION
IN TOURISM INDUSTRY:
INTELLIGENCE
INNOVATES TOURISM
DEVELOPMENT
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The development of smart tourism is not only the success of technology, but also a combination of
technologies, local features and travelers’demands.
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THE COMING STANDARD:

ESTABLISHING

EVALUATION STANDARD

OF SMART TOURI
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With the prosperous development of smart tourism, we should provide normalized guidance to forbid

conceptualization.
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SMART SCENIC REGION:

JIUZHAIGOU VALLEY,
PIONEER OF CHINA
SMART TOURISM
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Jiuzhaigou Valley put forward management models of “Smart Jiuzhaigou ”

and became the 1*'“Smart scenic region”in China in 2010.
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SMART HOTEL:

SHOCKS TO CHINESE
HOTELS FROM NEW YORK
YOTEL
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New York Yotel is one of ten high-tech hotels in America and has a modern design style. Hotel reception is
a“Space mission control center’, and rooms are just like capsules to let guests have a space travel.

E1 Yotel BIFTZHEEA
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SMART TRAVEL AGENCY:
SMART ENLIGHTENMENT
OF BOOKING.COM'S
DEVELOPMENT
BEIRITHL
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Booking.com is the 1st online hotel reservation website in the world. It focuses on European market. But

its development speed and scale have totally exceeded expectations because of development patterns’

flexibility and powerfulness.
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» Additional search options

NN

o Book Now, Pay When You Stay! z

With FREE cancellation on most rooms

By et Hong Kong L
g_ﬁ& % sl NH President

!‘:g
E .ii.nlilllilf_-

E2 Booking.com FEZLFITME L&

B3 Booking.com % EiEWIT &%
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SESEROIECT 'ABOUT JINAN CITY
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National Tourism Administration proposed publicity theme of China tourism industry in the end of 2013——smart tourism
year of 2014, and opened the 1st year of China smart tourism. More than 60 provinces and cities had put forward smart
tourism programs all over China, but lots of them just remain on paper. BES Smart Tourism limited company accepted Jinan
government’ request to provide integrating solutions of tourism marketing, tourism management and tourism service to
Jinan smart tourism in 2013.And it improved the standards of Jinan smart tourism. Jinan smart tourism industry has been

one of the leaders of smart tourism all over China.
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National Tourism Administration proposed publicity theme of China tourism industry in the end of 2013—
—smart tourism year of 2014, and opened the 1st year of China smart tourism. More than 60 provinces
and cities had put forward smart tourism programs all over China, but lots of them just remain on paper.
BES Smart Tourism limited company accepted Jinan government’ request to provide integrating solutions
of tourism marketing, tourism management and tourism service to Jinan smart tourism in 2013.And it
improved the standards of Jinan smart tourism. Jinan smart tourism industry has been one of the leaders
of smart tourism all over China.

B FemisEkii R~ E

BES International Consulting Group / N0.17 / 3.2014

2013%F ik, EZiRiFFHRH 720144 dEiRizl
BT “EMPEZR—2014ZEREE" , E
XFBFEEERFTE, BLULFEH, £EEH~T
SAMETHXRE T & EREHEXNAL, BXEMIHX
BERERZVVEBERT L, 20135F, KRS
BERFERARPITESRERMFEHEAZ
B, ARBFESERFAREENE. RiFEENRE
PREEHE—ELFRAE, MARES T iFmHE &R
KE, FETEERBFLEEETEENELENE

Na%
/Ho

RN IﬁEEE

2012%5R, ERIRE/AH TREEFH 184 “&
il mET” , 2013FE1AXNA/mTI54 “EZ
HERSERFLRET , 2013E K, BRKRER
RET “EWHPFEZR—2014Z EiRiFE" EFE
B, BERECERARERFLE RN RE®, &
FRE KR R RRESR

BE20114, FEmE “+12” M Piid
TEIE “HERE” WEE. 2013F8A%, FETH
MHEARERMEIEARHBE "+ 5" RETERH
HEIZ B4R, 20135108, FETAEZERE#HEE
“BEEHT” e, EREREREAE, SFEm
AR R E KB, EEhBERFl R BILE, EEE
RIFZEAEEE T LEWENR, 20134F, FREHE
BEXRMNFEERERRERARDVEYN, XEEER
WitE “BERE o

=, &%

EREKH RS E B IRER AR LR HITESIRE

R#ITI B RGN, F& “Eil s, BRd” HRS
BE, SBETHRACH, SABHERMN, WM, X

IR EAEROR, WIREEE, RIFEH. KR
FZRIRTAFETRIDLE “S8L” BEAR.

1. bR E BT

IREEEEN REMRFEEENERMGE, B
HE BRI AT R R EEKTE, BHFE
WEXARYLE., EAEE, HERFRE. WERE
WiHITASE, X—BEARA BT SRR ST R 4Rt
W,

SEXRIMERRERELERK. HRMXBNE
REEERSL, BIGHINERERERSSE, RE
AR SR HES s d . PCik. FHEFH, HE
IRiEEEARER,

SXRIMEREREFS FAUTAERARIEER
IKE:

(1) =X ARk

FETREEERES, BRI AR TSR
i, BHIEGEHZARE, " EARBBHERS
2, ENME. EE. FUAPPEAXBMIER.,

(2) mRiER &R

BELEEERS, YEXIEXAPOAR. &
R g, REEREFHHITER, R TRELA
MRME, RANIEERES,

(3) MRHFHIHITAHE

B Sk i R, REBES TR LT
BHIEMAT AT SIEAEGE, MEEZNERRAELL,
B TIE AN RERE, BiIRE TEBRNE.

2. it E AT

BERFEHNEN, —FTEETEFETREN
MRERIR. Bl SEMALREE BN ERRMRE.
KEEMEE, HFEBEBRNRTHANL, st—SRUFE
Wik ZE, NTRSIESHENRERE; B—
FEETELESEELER~EMNEERIE, REE
EHEHTER, MRETHETAES, ABEHREE
SEMFESEERN=RIRES, MBIEHNEEL,

2 / Case

61



62

FEORFAE R

RN (@ “EI@m”

i S AT g% .

FHLE PN
° |

@ [t fe i

@ [ v e s

E2 SXEMEERS

E3 FHERA

BERENEHAEESR:

(1) FEAXARHTES, H—X—EFEX
SEE MR BERT

REMETERMNEREEHEEAX-B2E
X, MRERSNEMEETAMiE L, KSR
ERENIE; Zf—X—&E, iRiEEROEES
BEIPMEEE - RERIETIAR, ARZE
ROBERBITIREEREE. IMERHRIEFEHE
X, MERAXEEHES, ERRERARE, 8D
EEMEES T, RIFEHEERETARETH, NE
WahEz, BEER. ZHE, REEH. MEE
HERE, EmEMAREERERIFER; MRS
M, EERNEHEXT, EALnAPHBRRIHEE
HIEER, NMEEBEEEEAMELEN, MAMNLEE
THRHFE BHIRET EMRE,

(2) B HIRIZIR B EEH

ETHERFES, BiRiERSiRkEEENI

iy

sl

BES International Consulting Group / N0.17 / 3.2014

i SE Bt M AL 83

BRI EBWSIHE, FESBFNNERNF
HAPPL, itRP@EERE. ME. FIERE. QQ%
SREHTZEBNREEER, ERAPNRERNE
B, EERNRNE. HERE, HERE, ra=Eh
BEESRERBREEIEERSEMETE, KEETLRY
RIZIEEPRE R, HITRFSIER R, R FIRM
21, ITEMErBRE.

3. RS T

BERIBZERBRERIIRERSEES, HRAK
ERERERSEE. £—, BI2HEB. SEPHRN
IR, FHAPPESME EMRIFRA, FENFEIRI
MR 2, BEATEIRFRERENFETR
X#THER, BEFRAGHEHTHREERHPAN TR
SXES, MRAFAMERRAZENEXRERTIAR,
M@ ME, RESEN EMEEREEE, NmEaH
Tt E AR R

B nRER
© ZEE
® EaE
1 9RE~
4 BRERT
© Hron

- EAEE

Lt
LE ]

iy o

o MEER
I smwa
0 g
LE ]
& Eae

L REE. L

ELE

Y mEORIAT =
(@ monensar BER
¢ e ) »

ol mEE SnEE o L
e

sl RS

L

=B 58

CEAMASBAE

T

/]

FBHEEE

EHEERR
“E;ﬂﬂ”

BEARE T KRS

IHFE

E5 SXEHEERS

SEEUA [ ASFNEERNS | SERSNTETE T |

D AtehEEe

M

oA~ FWEA »EES e

SN -GN | BASEENEN-AN ( EE TSN )

- SO Ll D 1
BES FEAS . Br . SRS RN AR

Ee6 sXEHEERKRE

fihiE it E

| EERBEER

BFSERR
“ZTEFH”

=

E8 S s ARkiER RO

) / Case

gt NS | CRSAnEnERESTIEEES (BE ) 0

63



64

AR N
W iR R

05 s e S
1:.00 3.00 5:.00 7.00 9:00 1:00 13.00 15:.00 17.00 19:.00 21.00 23.00
B EFAANTE : 2014-02-10-2014-03-12
7l
[ s
600 iR

500

400

300

200

100

26 28 0z 04 06 L3 10 12

E9 EmiEESIT

M. mERES

FETEERETENZIEENE, RS TFETE
KEXBMFEEKE, WETIHERFEL, BiE
FEmRiERERE TRAEENERE, RiFEHD
BTSN RIZRE, ALIEEEHRGETH
BE, BLLRI20144£38100, FETEERIIFAPPRE
BiFEAREZX2AE AN, AHWiFERE2.18, RiFt
H1: 30 (WNE9) . RFFEXHELN, EFEHH
BEEZERT, KPR ETENHRNERS, HXEN
RFE, EFEFEES, LR, IH. . ITHERLE
AEmABRS (WE10) .

Bk, FETEEREERMALGFEERS
AR, RNMREHREEMATEX—THRE,
EEEBEEEH—SHNAL. BiE, KRiFRSHFEE
FEFMESHEEIRIBRARSE, BES

BES International Consulting Group / N0.17 / 3.2014

suama € L B

FRamsaeT

LLEEE

E10 FialiEEskifER



KX S EREITER

ity Hb bR HBAE KU R E27 SR HAM31E
B 4@:100101

B8 §%:010-59393956 59393965

£ $1:010-59393985
SEFRIHE:Wwww.bescn.com

AR B RIAE:www . beltourism.com

1l @Kt R SRS

Lish

i 1k EiSTHhEEE XTI E337 S EEIER3F
£ {%:021-60767830

£ H:021-60767831

B #5:bessh@bescn.com

R

ity Bk IR R B T HIR D528 S B A E28 B2#54601-4602
8 1%:020-83981763

£ H:020-83981762

B #5:besgz@bescn.com

[iifez]
ity Hb: AR R R R R SFEhinP OBEES06
£8 1%:028—66897747

£ H:028—66897753
B #5:bescd@bescn.com

=ikt

s 1k BB B R K EkIE64 S K =EFRBEES07
B8 1%:0871-63123834

£ H:0871-63123834

B #8:besyn@bescn.com

pisTes]

s HbEOhE=XiEE BT XE19SEXR H 11
8 1%:0898-66256873

& H:0898-66256973

B #5:beshn@bescn.com



